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The history and understanding of automobile design as reported by Jo Kyung
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Looking at the automobile design process through companies from Daimler to
Nissan and Hyundai
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The United States had achieved a reputation for its luxury
cars, as they manufactured big and fancy cars befitting its
abundance of land and wealth of resources. The style of
fancy tail fins and jets of the 1950s had developed into the
daring designs of the 1960s following the growth of the
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United States.
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In the 1960s, as the automotive industry developed at
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breakneck speed, the phenomenon of partly excessive and
exaggerated model changes was observed. There was thus
an

opportunity

to

newly

reflect

on

the

natural

responsibilities and values related to design, which was
pointed out as an inadvertent contradiction of a commercial
society as well as a neglect of its original essence.
In 1955, the Citroen DS 19, born in the midst of France’s
spirit of rationalism, became a stimulant as the design of
the United States had lost its focus. The DS 19 remained
unrivalled until the release of the SM after 1970, although
it earned the nickname ‘Goddess’ with its application of
groundbreaking technologies and its pursuit of pure
minimalist design, like a moving sculpture.
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